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Core Insurance Systems and
Digitalization—How to Speed up
Your Time-to-Market
How quickly a company can innovate and create new products is a central success factor for today’s
insurance companies.
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management systems will be ahead of the rest in the race to grow and maintain their customer base.
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The focus on time-to-market is, in essence, nothing new. Ever since indust-

THE THREE PRINCIPLES OF ACCELERATING THE TIME-TO-MARKET
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